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Thanks to your generous support, we 
were able to achieve results that are 
significantly higher than industry 
standards for display advertising, largely 
driven by the high-impact interstitial 
formats which consistently outperformed 
standard MREC placements.

Across both campaign flights in 2025, we 
achieved a total of 248,533 impressions 
and 6,275 clicks. The combined 
performance maintained an exceptional 
engagement rate, with the October/
November flight reaching a 2.49% 
CTR and the August/September flight 
achieving 2.58%. 

High Volume: stuff.co.nz was the primary 
volume driver in both periods, delivering 
11,070 impressions in Aug/Sept and 9,834 
in Oct/Nov.
Device Mix: Mobile Dominance: Mobile 
devices accounted for the vast majority 
of delivery, totaling 171,642 impressions 
across both reports.
Secondary Channels: PC followed with 
64,295 total impressions, while Tablet 
remained the smallest segment with 
12,596 impressions. The heavy mobile 
skew correlates directly with the high 
CTRs observed from interstitial ads.

Regional Distribution
Auckland: Remained the core audience 
hub, delivering 54,437 impressions in the 
first flight and growing to 78,570 in the 
second.
Waikato & Bay of Plenty: Hamilton was 
the second strongest region (20,620 total 
impressions), followed by Tauranga (6,614 
total impressions). 

Creative Results
Interstitials: These were the undisputed 
performance leaders. The Octopus 
interstitial reached a peak CTR of 7.98% in 
the August/September flight.
MREC: The Whale MREC provided the 
highest volume of impressions (149,692 
total) but yielded a lower, yet stable, CTR 
ranging from 0.71% to 1.18%.

what you made possible/
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(151,548 in 2024)

* click-through-rate

Digital Marketing Campaign Performance Summary
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interstitial adverts (ful-screen in-app still image on mobile with call to action)

local audiences data-driven digital campaign (5 sec. animated clip with call to action)
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26,922
event goers

5,011
volunteers, contractors, 
exhibitors, participants

plus our Creative Coromandel board of 
trustees who volunteer their time x11 

events by genre:

events by region:

2025

representations are based on our detailed 2025 events data



Kim Churchill, The Lovely Tour NZ
Monkey House Theatre



The coromandel artbeat spring festival 
is a great platform for celebrating the 
depth of talent across our region. We were 

thrilled to kick things off with an outstanding 
opening event plus a daytime ukelele workshop 
featuring The Nukes – artists we absolutely love 
and who brought such great energy to the space 
– it was a great collaboration with the festival. 
As a venue committed to delivering a diverse 
programme of live events year-round, we’re 
always proud to have Monkey House included 
as part of the festival experience.

“
Molly
Monkey House Cabaret & Theatre



Steampunk Festival | photo © and courtesy of: Richard Hornell



Pottery Workshop | photo © and courtesy of: Driving Creek Railway and Potteries



our social media reach/

-39.7% +792.4%

+985.7%

23,288 9.9K

228

152,110
Reach
How many people saw our posts

views
How many times our posts were 
viewed

Content interactions

total views
How many times our posts were 
viewed

1.2K
Content interactions

1.7K
5 second views

Over the period from September 1st 
to December 15th, our social media 
presence experienced significant 
engagement. 

While viewer numbers decreased on Fascebook by 
30.7% to 23,288, total views increased to 152,110 
with 100% from organic sources and 0% from ads. 
Instagram views increased by 792.4% to 9.9K, and 
interactions increased by 985.7%.

This data highlights strong engagement 
despite decreased viewers on Facebook, 
indicating the effectiveness of our social 
media efforts.



Te Whānau Purapura, Te Puru School Kapa Haka Group



It has been a pleasure to support and 
promote your recent creative initiatives 
as part of the artbeat. Showcasing 

events such as Art in Motion, the two writers 
workshops, and the Frida workshop reflects 
our shared commitment to fostering a vibrant, 
inclusive arts community. These events not only 
provided meaningful creative opportunities 
for participants, but also contributed to 
strengthening connections between artists, 
writers, and the wider community. We value 
the collaboration and the positive impact these 
offerings have had on local 
engagement with the arts.

“
Heather Watt
Chairperson 
Whangamatā Arts Collective



Ngā mihi nui for your support

We are proud to celebrate another successful year of the coromandel 
artbeat spring festival and would like to say a massive thank you to all our 
fundraisers, donors and partners who helped make this happen. As always, 
we could not do what we do without the generosity of all our supporters.

Thames Coromandel District Council CFM
In-Kind SupportPrimary Sopnsor

kia ora/



Te Ahi Kaa | photo © and courtesy of: Driving Creek Railway and Potteries



The artbeat promotion provided for nu-
merous workshops and events, particu-
larly for our Ngā Kaihanga Uku events, 

and made a genuine difference. Featuring our 
events across a wide range of outlets gave us a 
reach we simply couldn't have achieved on our 
own. Artbeat is a vital platform for arts  and 
culture on the Coromandel. Its commitment to 
championing creative events, free of charge, is 
the kind of advocacy that keeps communities 
vibrant and artists supported. We are proud to 
have been part of the festival and hope it con-
tinues for many years to come.

“
Callum Trudgeon
Arts Manager, Lead Production Potter 
Driving Creek



Te Ahi Kaa | photo © and courtesy of: Driving Creek Railway and Potteries



The Creativity Room | kids workshop



  

the coromandel

spring 
festival

attention 
all artists!

2026
Sep-Dec

email:	info.creativecoromandel@gmail.co.nz
web:	 coromandelartbeat.nz

Be a part of the artbeat! The artbeat festival has been designed by 
Creative Coromandel to connect communities through art and to create 
an arts ‘gig guide’. It is free to be part of the festival, and inclusion in the 
program helps artists to amplify their upcoming events to a receptive 
audience. All creatives can participate. 

If you have an upcoming art show, dance exhibition or music gig, 
contact Creative Coromandel to be added to the calendar.

whatʼs in it for you:
1)	it is completely free 
2) our promo will help your event – you’ll reach a wider
	 audience via our comms and look more professional
3) we donʼt tell you what to do – you stay in control
4) you are part of a bigger cool thing
5) your network will likely grow as a result
6) you support your region and the creative industries simply
	 by participating and making the artbeat more amazing



I'll
 be

back...


